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NEW WAY FORWARD WITH COSMECEUTICALS
from Nescens

Nescens stems from the medical and scientific
expertise of the Centre for the Prevention of
Aging at Clinique de Genolier in Switzerland.

The centre was created over 20 years ago by Professor Jacques
Proust, a pioneer in the development of aging biology and anti-
aging medicine and a a physician specializing in the biology of

aging.

FIND OUT MORE from:janette@theproducthouse.com
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THE PRODUCT HOUSE MARCH 2024

Since 1954, Yon-Ka Paris has been
delivering beauty expertise and
phyto—-aromatic, luxurious French-

made professional-grade skincare.

As a French family-owned brand, Yon-Ka is
proud of its engagement towards eco-
friendly, responsible development and
production in France.

Conducted with the utmost respect for Being convinced that beauty lies within the
nature and those who grow and harvest the realms of physical and mental harmony,
precious plant-based ingredients. Yon-Ka's each treatment is a multi-sensory and deeply
essential oil complex, delivers olfactive and personal experience, to revitalize the mind
therapeutic experiences that Botanists & and reconnect with the body.

Egyptologists created. The name in itself stems from the Egyptian

symbol of infinite rejuvenation.
: products are lab-tested for

proven results. YON - the life-giver

: encapsulates the power of nature KA - part of eternity found in ancient Egypt -
with 92% natural, sustainably sourced the creative life force
ingredients.

: pleasure for all the senses in every
bottle and every treatment.

: Professional Techniques are at the
center of every expertly crafted Yon-Ka
product and protocol.

Treatments and products are designed to
provide a comprehensive sensory experience

UNLEASH A NEW ERA OF EXPERIENCES

HOMMAGE epitomizes modern masculinity a new GENERATION of spa &
wellness components to complement their grooming component.

Rooted with over a decade of science and advanced formulations, from
cleansing, purifying, awakening and fortifying, the new GENERATION
HOMMAGE allows attention to be placed on all the senses.

HOMMAGE now integrates a new sought after, on-trend wellness lifestyle
approach to its offerings

GENERATION HOMMAGE now extends to new life-centric needs and
desires with a selection of in-chair treatments and on couch options.

WELLNESS GENERATION HOMMAGE
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